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“Our government will 
find intelligent ways 
to encourage, support 
and enable people to 
make better choices 
for themselves.”
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…With a little help 
from our friends!
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Nine out of ten people pay their tax on time.
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33,6% 35,1% 35,9% 37,2% 39,0%

Control (8,558) UK Norm (8,300) Local Norm (8,403) Debt Norm (8,779) Local + Debt Norm
(8,643)

Social norms to increase tax payment 
rates within 23 days (1 month)
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Changing 
doctor’s 
behaviour
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Effect of Chief Medical Officer letter on 
antibiotic prescribing, 2014-2015
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The effect disappeared when the control 
group received a letter

n=1,581 100

110

120

130

140

150

160

September
(pre)

October November December January February March April (post)

A
nt

ib
io

tic
 it

em
s 

d
is

p
en

se
d 

pe
r 

10
00

 
w

e
ig

h
te

d 
p

op
u

la
tio

n

Month

Control Treatment



© Behavioural Insights ltdThe Behavioural Insights Team 

Hallsworth et al. (2016) Provision of social norm feedback to high prescribers of antibiotics 
in general practice: a pragmatic national randomised controlled trial.
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Improving 
outcomes 
using social 
support
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So, you’re reading The 
Hunger Games in 
class? Who’s your 

favourite character?

Yeah, need to 
get started on 

that.

OK, don’t forget to read 
a few chapters before 

next week’s class!

Study supporter 
scheme 
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GCSE pass rates increased 
by nearly 30%

19% 22%
28,1%

Did not opt in Opted in - control Opted in - treatment
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Buddying people up before a 
programme starts

“You’ll each 
get a £10 
Amazon 
voucher after 
you both turn 
up!”



© Behavioural Insights ltdThe Behavioural Insights Team 

Which variant worked 
best? 

1.Control

2.Buddy scheme 

3.Buddy scheme + incentive
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Which variant worked 
best? 
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From trials to policy
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Encouraging healthy swaps:
Price changes

49,1%
44,1%

Standard pricing 20% price increase for
red drinks

- 10%

Proportion of vending machine drink 

sales that are high sugar
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Red 
category 

drinks

-12%

Green 
category 

drinks
+8%

Amber 
category 

drinks
+4%

Encouraging healthy swaps:
Product position
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Consumer price elasticity for 
soft drinks
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Sugar tax – a ‘double nudge’
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A big success, built on a lot of work



New approaches
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“We know that consumers 
rarely read terms and 

conditions when they enter into 
a contract.”
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LARGE PANEL

Access to 200k UK panel 
participants (& growing) that are 
broadly representative of the UK 

population.

BEHAVIOURAL TESTS

Tests that rely on the same 
principles as field RCTs. We 

also tie consequences to 
people’s choices to elicit 

reliable responses.

SPEED

By developing test templates, 
experiments can be set up 

and run within weeks.

Running online experiments, 
where field trials are difficult
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Control – single click
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Scroll
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Icons summary
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Q&A Summary



• 1. Based on the information you have read, how much 
time do you have to return the item and get a refund? 
We start counting from the day that you received the 
item.

• 0-20 days

• 21-30 days

• 31-60 days

• 61-100

• At any point 

• Don’t know

• 2. How can you return the item?

• By post only

• In store only

• By post or in store

• Don’t know

• 3. Will you have to pay for the postage to return the 
item?

• Yes

• No

• Don’t know

32

7. How long will a refund take to reach you?
• 0-10 days

• 11-20 days
• 21-30 days

• 31-40 days
• Over 40 days

• Don’t know

8. If you place an order but the item is out of 
stock, what will happen? 
• M Clothing will send you a similar item
• M Clothing will automatically refund you

• M Clothing will give you a £10 gift card
• Don’t know

4. If you pay using a digital wallet and return the item in 
store, what will happen?

• You will be offered a full refund, exchange or credit note
• You will be offered an exchange or credit note

• You will be offered a credit note only
• Don’t know

5. When can you return a piece of clothing? 
• If you have not worn it or washed it

• After you have worn it, as long as you wash it
• If you keep the receipt and delivery note
• Don’t know

6. What happens to your refund if an item is lost in the 
post on its way back to M Clothing? 
• You will not get any refund.
• M Clothing will still refund you. 

• M Clothing will send a note to the postal service asking 
them to refund you. 

• Don’t know
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Which variant worked 
best? 

1.Control

2.Scroll

3.Icons Summary

4.Q&A Summary
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Which variant worked 
best? 
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Expressed interest in 
using the site
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What about 
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